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The current study examined the relationship between the sexualization of women in the media 
and its effects on women’s self-objectification and sexual priming with sociodemographic 
variables as a mediator. It was hypothesized that (1) exposure to increased sexual content in 
music videos would positively correlate with increased sexual priming among viewers and (2) 
increased sexual priming among females would be associated with increased self-objectification 
and increased objectification of other women. Additionally, the current study aimed to examine 
sociodemographic factors and if they correlate to the impact of sexual priming on self-
objectification and the objectification of other women. The results of the current study indicated 
that the participants results to sexual priming when exposed to sexual music videos whether 
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CHAPTER 1: INTRODUCTION 
In 2019 and every year before hand there has been a common theme of sexual 
objectification of women in everyday media. The key link between exposure to sexual 
objectification and negative psychological consequences is self-objectification (Audrey & 
Gerding, 2015). There seems to be a positive correlation between sexual objectification of 
women in the media and primed sexual thought directed towards women (Wright, Arenas, 
Martinez, McMullen, & Philip, 2018). With that being said, the sexual objectification of women 
that has been portrayed in the media has a potential negative effect on the image of the self for 
young women and children in particular (Fardouly, Diedrichs,Vartanian, & Halliwell, 2015; 
Trekels, Karsay, Eggermont, & Vandenbosch, 2018). Generally, sexual objectification is defined 
as viewing women as physical objects and mainly valued by their possible use from others, these 
women are mainly valued by men for their sexual fulfilment (Fredrikson & Roberts, 1997). 
The Significance of Sexual Objectification in the Media 
Since the beginning of time there has always been sexual content presented to the public 
for either sacred reasons (i.e., sacred pottery with sexual acts and/or symbols), practical reasons 
like reproducing, or simply for artistic purposes such as valued paintings throughout Europe 
(Hemingway, 2004). The big picture is that there will always be sexual priming and sexual acts 
portrayed throughout the world. The issue deals with the impact that exposure to sexual content 
in media can have on consumers and society. 
After the beginning of music video channels in the 1980’s there has been an uproar for 










course, the debate of letting children listen to rock music had been around for a few decades 
previously, but music videos were taking the sexual content up a notch. There is evidence to 
support that sexual and aggressive content in rock and roll music is associated with increased 
aggression and decreased prosocial behavior over time (Coyne & Padilla-Walker, 2015). 
The start of music video channels (1980’s), such as MTV and VH1, seem to be when the 
population became very familiar with the idea of sexually objectifying women and the many 
effects it has on consumers (Wright et al., 2018). There are many risks associated with sexual 
objectification of women and sexual priming (Halliwell, Malson, & Tischner, 2011; Szymanski, 
Moffitt, & Carr, 2011; Trekels, Karsay, Eggermont, & Vandenbosch, 2018). As time has gone 
on, we now have more knowledge on sexual priming and sexual objectification in the media but 
there is room for exploration.  
Considering that many studies suggest that there is a strong positive correlation between 
Internet, television, and music video usage and self-objectification and self-sexualizing behaviors 
(Trekels et al., 2018) perhaps there are flaws to a few studies that state otherwise. An example of 
this is a study that was conducted by Fardouly and colleagues (2015), which found that there was 
a positive correlation between Facebook usage and magazine use and self-objectification. This 
was mediated by appearance comparisons in general and comparisons to one's peers. We are 
looking for an overall correlation between media and self-objectification of women, media falls 
into many categories, but music videos are a particularly interesting subcategory. The data 
suggests that there is an insignificant relationship between Internet, television, and music video 










suggests that Facebook usage and magazine usage were positively correlated with self-
objectification mediated by appearance comparisons in general and comparisons to one's peers.  
Sexual Priming 
Sexual priming plays a large role in the effect of sexually objectified women in the 
media. Sexual priming is defined as an unconscious exposure to sexual content which in turn 
causes you to subconsciously think about sex and/or sexual situations (Birnbaum et al., 2017). 
Sexual priming has been a problem that humans have faced for decades. With the rise of 
technology there came a rise of accessibility to sexual content. As technology started to boom 
there became an ease to accessing sexual content. In the 70’s anyone would have to go to a 
designated “adult video” store or go out to a magazine stand to buy the newest edition from 
Playboy magazine, nowadays anyone has the access to a plethora of sexual goods at their 
fingertips. 
The Risks of Sexual Objectification 
As we have seen in previous research, there is evidence to support the theory that sexual 
objectification of women has a negative impact on women‘s mental health (Halliwell, Malson, & 
Tischner, 2011). There is also evidence to support the ideology that this negative view of women 
is positively correlated with substance use and/or abuse (Carr & Szymanski, 2011). The idea is 
that there is a possibility that the sexual objectification of women is a factor of substance use 
and/or abuse because there is a large portion of the media regarding alcohol that promotes their 
product using women with a lack of clothing and women as sexual objects (Szymanski, 










body parts in 59 different beer commercials. The results indicated that there were significantly 
more body shots of women than men; body shots being defined as shots of the chest, buttocks, 
crotch, and legs (Hall & Crum, 1994). Shots focusing on women’s chests were presented in 49% 
of the commercials studied while only 24% of the commercials had shots focused on male’s 
chests. This data supports the idea of over-sexualization of women in beer commercials at the 
very least.  
Sexual objectification of women in the media has a negative effect on women’s body 
image, creates unrealistic ideas of the self for women, and portrays women essentially as pieces 
of meat for men to take as they please. On top of all the negative side effects that we are aware of 
there is also evidence to support the idea that sexual objectification in the media can interfere 
with the encoding of other information at the time (Trekels, Karsay, Eggermont, & 
Vandenbosch, 2018). Research conducted by Trekels and colleagues (2018) clearly portrayed the 
idea that when given sexual content in a media outlet it will be difficult for one to encode other 
information. It is a possibility to conclude from this study that when approached with sexual 
content in the media your memory of the social media as a whole will not be encoded because 
the sexual content has interfered with your memory of the event as a whole. 
Theoretical Perspective 
This study is grounded in objectification theory. Objectification theory helps us to 
understand a daily experience that is strictly female but also helps us to understand the 
foundation for mental illnesses, such as body dysmorphia and various types of eating disorders.  










and it organizes existing empirical data about women’s lives and gives future researchers a guide 
on how to conduct future empirical work (Fredrikson & Roberts, 1997). This theory proposes 
that exposure to sexually objectifying content in media and interpersonal relationships socialize 
women to adopt an observer’s perspective as the primary view of their own bodies. According to 
objectification theory, increased exposure to sexualization causes women to view their bodies as 
objects separate from their person. This self-objectification results from habitually engaging in 
body surveillance where individuals monitor their own body in comparison to cultural ideals and 
expend significant amounts of attention considering how others may perceive their appearance 
(Fredrickson & Roberts, 1997; McKinley & Hyde, 1996). Even limited exposure to sexualization 
has been shown to have a significant impact on the initiation of self-objectification (Roberts & 
Gettman, 2004). Self-objectification can lead a woman to sexually objectifying herself by 
willingly presenting her body as a sexual object for others’ use.   
The Current Study 
The goal of the current study is to understand the effect of sexual content in the media on 
young women in society and to expand research on the topic of sexual-objectification, sexual 
priming, and their correlation to sexual content in media. As other studies have previously 
shown, there are many negative impacts on women’s mental health and how people view women 
in society due to sexual content in media (Audrey & Gerding, 2015; Coyne & Padilla-Walker, 
2015; Fardouly et. al., 2015; Halliwell, Malson, & Tischner, 2011; Szymanski, Moffitt, & Carr, 
2011; Trekels, Karsay, Eggermont, & Vandenbosch, 2018; Wright et al., 2018). It was 










with increased sexual priming among viewers and (2) increased sexual priming among females 
would be associated with increased self-objectification as well as increased objectification of 
other women. Additionally, the current study aimed to examine sociodemographic factors and 
how they relate to the impact of sexual priming on self-objectification and the objectification of 











CHAPTER 2: METHOD 
Participants and Procedures 
 Data for the current study was derived from a deidentified, archived data set that 
examined sexual priming on sexual cognitions, objectification, and sexual risk-taking behaviors 
among college students. The sample analyzed in the current study included female emerging 
adult (aged 18-25 years) college students from the University of Central Florida who were 
randomly assigned to four experimental conditions. Participants in condition one were exposed 
to two consecutive music videos of popular songs that contained uncensored explicit sexual 
content. The first song was “Love Me” by Lil’ Wayne (04:25 minutes) and the second song was 
“High School” by Nicki Minaj (04:07 minutes). Participants in condition two were exposed to 
the same music videos as those in condition one. However, the versions they were exposed to 
contained censored sexually explicit lyrics. The visual content in the music videos were 
identical. Participants in condition three were exposed to two consecutive music videos of 
popular songs that did not contain explicit lyrics. The first song was “Rise” by Katy Perry (03:17 
minutes) and the second song was “Sucker for Pain” by Lil Wayne, Wiz Khalifa, Imagine 
Dragons with Logic, Ty Dolla $ign, and X Ambassadors (04:58 minutes). Participants in 
condition four were not exposed to any music videos.  
 Upon arrival to the study, participants were first provided an informed consent form. 
After agreeing to participate, researchers welcomed participants to the study and informed them 
of the intent of the study and procedures. Questionnaires were then handed to participants face 
down. Participants were asked not to begin the questionnaire until told to do so. Participants 










which did not view any music videos. Once the videos were finished, participants were asked to 
turn over their questionnaire and complete the timed word-completion task. Participants had a 
total of 30-seconds to complete a list of 20 words. Participants then completed the remaining 
sections of the questionnaire, which included questions related to self-objectification, the 
objectification of other women, as well as general demographic questions. It took participants 
approximately 30-minutes to complete the study. 
Measures 
Sexual priming 
To assess sexual priming, participants completed a 30-second timed word-completion 
task immediately after viewing the music videos in their condition. Condition four, however, 
viewed no music videos and completed the word-completion task as soon as the study began. 
The word-completion task included a total of 20 words that were missing one letter. Each word 
could have been completed as either a sexual reference or a non-sexual reference. Examples 
include “_orn,” which could have been completed as corn, horn, torn, or worn as non-sexual 
references and porn as a sexual reference and “d_ck,” which could have been completed as duck, 
dock, or deck as non-sexual references and dick as a sexual reference. The total number of words 
completed in a sexual reference were used to indicate the level of sexual priming among 
participants in all four conditions. The word-completion task can be found in Appendix A. 
Self-objectification questionnaire 
Participants completed the ten-item self-objectification questionnaire (Fredrickson, 










primed with music video content. Participants were asked to rank order body attributes based on 
the impact that they feel the attributes have on their physical self-concept. Example items include 
“physical coordination” and “sex appeal.” The complete questionnaire can be found in Appendix 
B. 
Objectification of other women questionnaire 
 Participants completed the ten-item objectification of other women questionnaire (Noll & 
Fredrickson, 1998; Strahan et al., 2008) to assess their level of objectifying other women after 
being primed with music video content. As with self-objectification, participants were asked to 
rank order body attributes that they think other women view as important. The ten items are the 
same as those in the self-objectification scale and can be found in Appendix C.  
Demographic questionnaire 
Participants answered three questions to assess participants age, race, ethnicity, and 
gender. 
Social class 
Social class was assessed using measures of parental education, income and occupation 
as well as measures of self-identified social class identity (Rubin, 2012; Rubin et al., 2014). 
Items will be transformed to z scores and averaged to derive at a total social class measure that 













CHAPTER 3: RESULTS 
Preliminary analyses were conducted to assess the reliability of scales, distributional 
characteristics, and the extent of missing data will first be conducted. Analyses for the current 
study included:(1) an analysis of variance to determine if there were differences in sexual 
priming among the four different experimental conditions, (2) an analysis of variance to 
determine if there were differences in self-objectification and the objectification of other women 
among the four different experimental conditions, and (3) a linear regression analysis to 
determine how the level of sexual priming and sociodemographic variables related to participants 
level of self-objectification and objectification of other women.  
Sexual Priming 
An analysis of variance was conducted to determine if there were differences in sexual 
priming among the four different experimental conditions. The results [F(76)= 4.604, p< .05] 
indicated that there was a significant difference in sexual priming between the groups. Further 
testing was needed to determine exactly which groups were significantly different. 
A further post-hoc analysis concluded that participants in group 1, exposed to explicit 
music videos and lyrics, were significantly different than participants in the control group 
(p=.014). The post-hoc also indicated that the control group was significantly different than 
participants who listened and viewed the “clean” versions of the songs (p=.02) Results can be 
found in Table 1.  
As hypothesized, the only groups that experienced a significant difference in sexual 
priming were participants who were exposed to explicit videos and lyrics and participants in the 










were exposed to “clean” versions of the same songs. This may indicate that priming likely took 
place due to the content viewed before the surveys were taken. Taking into account the data at 
hand, the results support the idea that listening to or watching sexual content primed the 
participants to think about sexual content. 
Self-Objectification and the Objectification of Other Women 
For testing the second hypothesis an analysis of variance was conducted to determine if 
there were differences in self-objectification and the objectification of other women among the 
four different groups. The one-way ANOVA indicated that there was no significant difference 
between the participants level of self-objectification [F(3, 76)= .273, p=.85] and the 
objectification of other women [F(3, 76)= .505, p=.68]. Therefore, not supporting the second 
hypothesis.  
Sexual Priming, Sociodemographic Variables, and Self-Objectification and Objectification of 
Other Women 
 A multiple linear regression analysis was conducted to determine if participant’s social 
class, race, age, and/or current relationship status and their levels of priming related to their self-
objectification. The results suggested that there was no significant effect of all of these factors as 
a whole in relation to the participant’s levels of self-objectification [F(7, 69)= 1.586, p= .154] 
with an R2 of .139. However, after further examination via the regression coefficients the 
participants social class indicated as significant contributor to participants level of self-










 A second multiple linear regression analysis was conducted to indicate whether a 
participant’s social class, race, age, and/or their current relationship status and their levels of 
priming related to their objectification of other women. The results suggested that there was no 
significant effect of all the factors as a whole in the linear regression [F(7, 69)=1.556, p= .163] 
with an R2 of .136. Further examination via the regression coefficients indicated that priming had 
a significant effect (p= .025) on the objectification of other women. Results can be found in 
Table 3. 
The third goal of this study was to determine how specific sociodemographic variables 
related to the participant’s self-objectification and objectification of other women. After 
conducting the first linear regression it is clear that there is a significant (p< .05) effect between 
the participant’s social class and their self-objectification. The results suggest a relationship 
between social class and self-objectification. The results do not indicate the pattern of the 
relationship, such as if a higher social class coincides with a higher level of self-objectification. 
Maybe there is a possibility for a lower social class to coincide with a lower self-objectification 
score simply because of a lack of resources to compare oneself to. This is a strong topic for 
future research.    
The second linear regression indicated that priming had a significant effect on the 
objectification of other women. This suggests that women would not typically sexually objectify 
other women until primed with sexual content in the media. This information is slightly world 
altering. If people do not typically view women as objects throughout their daily lives, but then 










comes on the television, then this content is having a much larger impact on our everyday lives 
then we think.  
 
CHAPTER 4: DISCUSSION 
The purpose of this study was to examine the relationship between sexual content viewed 
in the music and its relationship with women’s self-objectification and the objectification of 
other women. The current study hypothesized that exposure to increased sexual content in music 
videos would be associated with increased sexual priming among female viewers and increased 
sexual priming among female viewers would be associated with increased self-objectification as 
well as increased objectification of other women. The current study also aimed to examine 
sociodemographic factors and how they relate to the impact of sexual priming on self-
objectification and the objectification of other women. 
Self-Objectification, Objectification of Other Women, and Sociodemographic Variables 
The results of the current study indicated that participants who were exposed to increased 
sexual content in the music videos viewed reported increased levels of sexual priming. 
Participants in group 1 viewed explicit music videos and lyrics whereas participants in group 2 
listened and viewed the “clean” versions of the music videos. Despite group 2 having viewed the 
“clean” version of the music videos they indicated the same levels of priming throughout the 
questionnaires. These results support the idea that despite being exposed to explicit or “clean” 
content the viewers were still primed to the sexual content that is viewed or bleeped out. In 










current relationship status seemed to indicate the same level of priming. Dissimilarly, a 
participant’s social class was significant for mediating their levels of priming. 
Much of the content that is viewed daily throughout music videos, commercials, etc. 
primes people’s thoughts to sexually objectify women. Priming essentially is suggesting an idea 
of sex to the audience and putting the topic in their unconscious for moments to come. If people 
in general are already susceptible to sexual objectification in the media, then this should have a 
large impact on young adults, roughly being ages 18-25.  
Sexual Content in the Media and Its Effects on Young Adults  
The young adult phase of life is one that produces many changes physically and mentally, 
this is a phase that is referred to as emerging adulthood (Arnett, 2000; Veroude, et al., 2013). 
Emerging adulthood is a time of independent exploration while also achieving financial 
independence. College students typically fall between the ages of 18-25. According to the results 
of a study conducted by Veroude and colleagues (2013), participants ranging from ages 18-25 
indicated that prefrontal activation increases with age (Veroude, et al., 2013). Prefrontal 
activation refers to the activation of the prefrontal cortex which controls higher order thinking, 
such as decision making, critical thinking, and risk taking. Being that prefrontal activation 
decreases with a decrease in age it is concerning that students typically fall on the younger end of 
the spectrum.  
As an emerging adult, one’s prefrontal cortex not being fully developed indicates there is 
less cognitive control over one’s emotions, responses, and overall actions. When a female 










content in the media, this can have many negative effects on their self-image and/or view of 
other women. These negative effects that are associated with the media’s objectification and over 
sexualization of women correlate to an increase in alcohol consumption to feel pretty, less 
condom use self-efficacy, and an increased negative sexual affect (Ward, et al., 2018). According 
to Aubrey (2006), exposure to the media’s portrayal of objectifying men and women’s bodies 
increased one’s importance of their physical traits rather than internal traits. The findings of 
Ward (2018) alongside the findings of Aubrey (2006) paint a gruesome picture of the self-image 
of many emerging adults.  
The direct findings of the many researchers delving into the topic of self-objectification 
and the objectification of other women are grounds for change. If mere exposure to objectifying 
and/or fictional media influences the minds of specifically college age people (Nuñez, 2018; 
Ward, et al., 2018) the answer to the problem theoretically seems as simple as mediating the 
content going out to this particular age group. This solution seems to be difficult to achieve 
because as Nuñez (2018) found in his research, male participants seemed to be much more aware 
of the influence the media had on them mentally; unlike women participants who were highly 
unaware of the fact that exposure alone can influence their opinions.  
Exposure and/or priming sexually objectifying content in the media can have a large 
negative impact on young adult’s lives, as seen in previous research. Since the problem cannot 
be solved by restrictions on the content being output due to laws and the rights of legal adults, 
this seems like a topic that should be taught at a young age. Just as a child is taught not to do 










Ideally, it would be a course in middle school, high school, and/or college that teaches students 
about the implications that content in the media can have on one’s unconscious. 
Limitations 
Despite there being strong evidence to suggest a correlation between sexual priming and 
the objectification of other women and/or self-objectification there are several limitations of this 
study that should be considered. The first limitation is the fact that this sample of participants 
were all coming from the same location. If there was a nationwide sample of participants, it is a 
high possibility that the results of the current study would vary. The current study also lacks 
generalization due to the lack of variation in age groups, this possibly eliminates the ability to 
generalize the results of the current study. Another limitation is that variations in sexual 
orientation were not considered. Expanding the research to add the factor of sexual orientation 
could significantly change the current study as well. Additionally, the results only had significant 
results for the first and third hypotheses. With the second hypothesis not being supported, this 
suggests that an increase in sexual priming does not correlate with an increase in self-
objectification or the objectification of other women. This could have occurred because possibly 
there is only a correlation between sexual priming and the objectification of other women and 
self-objectification when social class is the mediator, as supported by the current study’s 
findings. 
Future research 
Though the current study provided significant results in relation to sexual content in the 










some other facets of priming. Throughout the wide range of research on priming there were a 
few categories that lacked scientific experimentation to be able to prove or disprove a theory 
related to priming. Socioeconomic status and its relation to priming is something that should be 
explored much more in depth than current research.  
In future research it is important for researchers to understand what dictates the sexual 
objectification of others and oneself and how this effects specific groups of people, ages, races, 
genders, etc. Moving forward in future research, studying a wider range of ages and the effects 
of objectification of women being portrayed with social class as a mediator is a topic that 
currently has a lack of experimental support. If we know exactly who the content in the media is 
affecting and to that extent, then there is potential to change the content itself. Moreover, there 
could also be further research on sexual priming in the media and its relation to self-
objectification with sexual orientation and/or sexual preference as a mediator. It would be 
beneficial for researchers to understand priming’s effects on specific types of people regarding 
social class and race and current research does not suffice. There is an inability for society to 






















































Word Completion Task 
1. B_d (bed, bad, bid, bud) 
2. S_x (sex, six) 
3. D_ck (duck, dick, dock, deck) 
4. P_ss (pass, puss, piss) 
5. _uck (fuck, buck, duck, luck, muck, puck, tuck) 
6. _ead (head, bead, lead, mead 
7. Sl_t (slut, slot, slit) 
8. Ho_ (how, hoe, hot) 
9. B_lls (balls, bells, bills, bulls) 
10. S_ck (suck, sick, sock) 
11. _orn (porn, corn, horn, torn, worn) 
12. Cu_ (cum, cut, cup) 
13. _its (tits, bits, fits, hits, pits, wits, zits) 
14. _ock (cock, dock, lock, jock, mock, nock, sock) 
15. _ick (dick, lick, hick, pick, tick, sick) 
16. _unt (cunt, hunt, punt) 
17. Cli_ (clit, clip, click) 
18.  _ut (nut, but, cut, gut, hut, put, tut) 
19. _low (blow, slow, flow, glow, plow) 




























The Self-Objectification Questionnaire 
 
The questions below identify 10 different body attributes. We would like you to rank order these 
body attributes from that which has the greatest impact on your physical self-concept (rank this a 
“9”), to that which has the least impact on your physical self-concept (rank this a “0”).  
Note: It does not matter how you describe yourself in terms of each attribute. For example, 
fitness level can have a great impact on your physical self-concept regardless of whether you 
consider yourself to be physically fit, or any level in between. 
IMPORTANT: Do Not Assign The Same Rank To More Than One Attribute! 
 
        9 = greatest impact 
        8 = next greatest impact 
When considering your physical self-concept…    1 = next to least impact 
        0 = least impact  
 
1. What rank do you assign to physical coordination?    ______ 
2. What rank do you assign to health?      ______  
3. What rank do you assign to weight?      ______ 
4. What rank do you assign to strength?     ______ 
5. What rank do you assign to sex appeal?     ______ 
6. What rank do you assign to physical attractiveness?    ______ 










8. What rank do you assign to firm/sculpted muscles?    ______ 
9. What rank do you assign to physical fitness level?    ______ 
10. What rank do you assign to measurements (e.g., chest, waist, hips)? ______ 
 
In administering the measure, the title is not included. Scores are obtained by separately summing the 
ranks for appearance-based items (3, 5, 6, 8, and 10) and competence-based items (1, 2, 4, 7 and 
9), and then subtracting the sum of competence ranks from the sum of appearance ranks. Scores 
may range from -25 to 25, with higher scores indicating a greater emphasis on appearance, 



























Objectification of Other Women 
 
This section is concerned with how women think about other women’s bodies. Listed below are ten 
different body attributes. When you think about, or look at other women, which of these body 
attributes are most important? Please rank the attributes in order from 1 (least important) to 10 
(most important) in other women.  
 
1. What rank do you assign to physical coordination?    ______ 
2. What rank do you assign to health?      ______ 
3. What rank do you assign to weight?      ______ 
4. What rank do you assign to strength?     ______ 
5. What rank do you assign to sex appeal?     ______ 
6. What rank do you assign to physical attractiveness?    ______ 
7. What rank do you assign to energy level (e.g., stamina)?   ______ 
8. What rank do you assign to firm/sculpted muscles?    ______ 
9. What rank do you assign to physical fitness level?    ______ 




























Demographic & Social Class Items 
1) What is your current age?  
2) Which of the following best describes your racial background? 
 a. Black or African-American 
 b. White 
 c. American Indian or Alaska Native 
 d. Asian or Pacific Islander 
e. Hispanic 
 f. Other 
3)  What is your gender? 
 a. male 
 b. female 
4) What year are you in college? 
 a. first-year 
 b. second-year 
 c. third-year 
 d. fourth-year 
 e. postgraduate 
5)  What is your current grade point average?  
6)  What is your biological parents’ current marital status? 
 a. married to each other 










 c. divorced and one or both parents have remarried 
 d. never married 
 e. I do not know 
7)  What is your current relationship status?  
 a. not dating 
 b. casually dating 
 c. seriously dating 
 d. engaged  
 e. living with partner 
 f. married 
8) The highest education level achieved by my father was/is:  
a) No formal schooling 
b) Primary school (Kindergarten to Year 6) 
c) Secondary or high school (Years 7 to 10) 
d) Senior secondary school (Years 11 & 12) 
e) Technical and Further Education (TAFE) 
f) University - undergraduate degree (Bachelor degree) 
g) University - postgraduate degree (Masters or PhD) 
h) Don’t know 
9) The highest education level achieved by my mother was/is:  
a) No formal schooling 










c) Secondary or high school (Years 7 to 10) 
d) Senior secondary school (Years 11 & 12) 
e) Technical and Further Education (TAFE) 
f) University - undergraduate degree (Bachelor degree) 
g) University - postgraduate degree (Masters or PhD) 
h) Don’t know 
10) Please indicate how you think most people would rate your mother’s main occupation in 
terms of its prestige and status. 
a) Extremely low status and prestige 
b) Very low 
c) Low 
d) Moderately below average 
e) Slightly below average 
f) Average 
g) Slightly above average 
h) Moderately above average 
i) High 
j) Very high 
k) Extremely high status and prestige 










11) Please indicate how you think most people would rate your father’s main occupation in terms 
of its prestige and status.  
a) Extremely low status and prestige 
b) Very low 
c) Low 
d) Moderately below average 
e) Slightly below average 
f) Average 
g) Slightly above average 
h) Moderately above average 
i) High 
j) Very high 
k) Extremely high status and prestige 
l) Don't know 
12) My family income when I was a child was:  
a) Well below average 
b) Slightly below average 
c) Average  
d) Slightly above average  
e) Well above average  

















g) Seven or more 
14) My mother's social class was/is:  
a) Working-class  
b) Lower middle-class  
c) Middle-class  
d) Upper Middle-class  
e) Upper-class  
f) Don't know 
15) My father's social class was/is:  
a) Working class  
b) Lower middle-class  
c) Middle-class  
d) Upper middle-class  










f) Don’t know 
16) My social class is:  
a) Working class  
b) Lower middle-class  
c) Middle-class  
d) Upper middle-class  
e) Upper class  









































Table 1. Descriptive Statistics for Priming Between Groups 
Groups N M SD 
1  22 9.23 4.80 
2  21 5.14 4.00 
3  13 6.23 4.95 
4  21 9.10 3.58 
 
Note. 1= Viewed explicit content, 2= Control group, 3= Viewed video with no explicit content, 













Table 2. Regression Coefficients for Self-Objectification 
 Self-Objectification 
Social Class -.311* 























Table 3. Regression Coefficients for Objectification of Other Women 
 Objectification of Other 
Women 





Social Class -.144 
Current Relationship Status -.016 
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